
A guide for audiovisual professionals 

Creative Europe 



Creative Europe is the new European programme for support for the cultural, creative and 

audiovisual sectors. It replaces the outgoing MEDIA, MEDIA Mundus and Culture programmes,  

which finished at the end of 2013. 

 

Its total budget of €1.46 billion for the period 2014-2020 is an increase of 9% compared to the 

previous programmes. 

 

The general objectives of the programme are to promote European cultural diversity and 

heritage, and to increase the competitiveness of the audiovisual, cultural and creative sectors.  

  

Four objectives have been drawn up to respond to issues facing the sectors: 

• Supporting their ability to operate on a transnational level. 

• Encouraging the circulation of works and professionals, bringing them to new audiences. 

• Reinforcing financial capacity, particularly of SMEs and organisations. 

• Promoting transnational political cooperation to support policy development, innovation, 

audience development and the creation of new commercial models. 

  

A new element of the programme is that all applications for funding will now be done online.  

Applicants must register on the European Commission’s Participant Portal before they can make 

their first application, but this process only needs to be done once. 

 



MEDIA sub-programme 
 

The MEDIA sub-programme for the audiovisual and film industries has been given €818 million, 

56% of the total budget.  

 

Centred on the audiovisual industry, the MEDIA sub-programme of Creative Europe is an 

evolution of the previous MEDIA Programme (2007-2013) and MEDIA Mundus (2011-2013). 

  

The following MEDIA schemes will be carried over: 

 

 

 

 

 

 

 

Development – Single Project and Slate Film Festivals 

TV Programming  Continuous Training 

Distribution – Selective  Access to Markets 

Distribution – Automatic  Networks of Cinemas 

Sales Agents     

 

 

Audience Development  i2i Audiovisual 

Co-production Funds  Initial Training (now covered by Erasmus+) 

Video Games   Pilot Projects 

Online Distribution  VoD/DCD  

  

 

 

 

There are four new schemes:   Four schemes have been discontinued:  

 

  

 

 
 

 

Funding for the distribution of European films remains a priority,  as does support for  

independent producers.  A new focus is being placed on audiences. 

 

The three strands 



 

Culture sub-programme 
 

The Culture sub-programme for the creative and cultural sectors (visual and performing arts, 

heritage, literature, music etc.) has 31% of the total budget, or approximately €453 million until 

2020.  

  

It will support three types of actions:  

• Projects involving transnational cooperation. 

• Translation of literary works. 

• Networks and platforms, including 

– European cultural prizes (excellence in European architecture, cultural heritage label, 

emerging talents in rock, pop and dance music). 

– European Capitals of Culture. 

  

Cross-sectoral strand 
 

The cross-sectoral strand (13% of the budget, or €190 million) will finance the setting up of a 

€121 million financial guarantee fund from 2016, which will be managed by the European 

Investment Fund.  

 

It will also finance cross-sectoral actions, such as the European Audiovisual Observatory and the 

network of Creative Europe Desks.  

 

The three strands 



 

Strengthening the audiovisual sector: 
  

• Supporting skills and network development particularly within the area of digital 

technologies, to ensure the sector adapts to the evolving market. 

• Helping applicants to produce audiovisual works with the potential to appeal to the 

European market and beyond, and encouraging European and international co-productions, 

including with TV broadcasters. 

• Encouraging exchanges between businesses, and supporting producers with access to 

markets, as well as helping them gain visibility for their projects at these markets. 

  

Furthering international distribution 
  

• Supporting film distribution through international marketing activities, brand development, 

distribution and screening of audiovisual works. 

• Promoting marketing and international distribution through online platforms. 

• Improving audience development, stimulating audience interest through promotion, 

organisation of special events, media literacy and festivals. 

• Promoting new flexible modes of distribution to encourage new business models. 

 

Key priorities for MEDIA 
The Gruffalo’s Child received Slate development funding in 2007.  

Image © Orange Eyes Limited 2011. 



 

Development – Single Project and Slate  
 

With a budget of €17.5 million for 2014,  Creative Europe will co-finance the development of 

approximately 160 single projects (animation, creative documentary, fiction) and 80 slates (from 

3 to 5 projects). 

  

Main changes: 

• Applications must be submitted at the latest eight months before the project enters into 

production. 

• Funding is available for projects whatever their distribution platform (whether traditional 

or through digital platforms). 

• Lump sums are available for single projects: 

– Animation: €60,000. 

– Creative documentary: €25,000. 

– Fiction: €30,000 for projects with a production budget under €1.5 million, or 

€50,000 for projects with a production budget over €1.5 million. 

• Slate development funding will now be capped at €200,000 (or €150,000 for documentary 

slates), always limited to €60,000 per project and 50% of the total development budget. 

• Bonus points are available for projects created for young audiences, companies applying 

from countries with a low production capacity, and projects to be co-produced with a 

country whose official language is not that of the applicant company. 

  

 

The schemes: what’s changed? 
Great Expectations received Slate development funding in 2009.  

Image courtesy of Number 9 Films. 



 

TV Programming 
  

The TV Broadcasting scheme, now renamed ‘TV Programming’, aims to encourage the 

production and broadcast of diverse, high-quality audiovisual projects for the European and 

international market. With a budget of €11.8 million for 2014, it will support the production of 

approximately 50 fiction, creative documentary or animation projects primarily created for 

television.  

 

Main changes: 

• The cap for support has been raised to €1 million for co-produced TV dramas with 

minimum budgets of €10 million (min. duration 6x45’). 

• Second and third drama series and sequels are now eligible. 

• The broadcaster cannot be the majority co-producer of the work and its contribution 

cannot exceed 70% of the total financing of the production. 

• For selected projects, the first payment will now be 60% of the grant and the number of 

reports has gone from three to two. 

• Between five and ten bonus points can be awarded to projects created for a young 

audience. 

 

 

The schemes: what’s changed? 
Hinterland received TV Broadcasting funding in 2012.  

Image courtesy of Fiction Factory/S4C/All3Media/Tinopolis/BBCWales. 



 

Distribution – Selective 
  

The Selective scheme encourages groups of European distributors to invest in the promotion 

and distribution of European non-national films, helping them to finance print and advertising 

costs. It will have a budget of €8 million for 2014. The aim is to encourage pan-European 

release campaigns, promoting best practice throughout the group in order to reach wide 

audiences and to ensure that cinemas can offer a geographically diverse selection of films. 

Particular attention will be paid to live-action films aimed at young audiences. 

  

Main changes: 

• German, French, Spanish, Italian and English films with a budget of over €10 million will not 

be eligible. There will be no budget restrictions for other countries. 

• Applicant groups must have at least seven distributors. 

• Applications must be coordinated by an international sales agent. 

• French, Spanish, German, Italian and UK distributors will no longer be able to join an 

existing group of beneficiaries at a subsequent deadline. 

• New bonus points system: one point will be given for each distributor in a group, one 

bonus point for each distributor to have generated potential funds from Automatic 

support, two bonus points for films from countries with a low production capacity. 

• The film aimed at under 12s (apart from animation) which obtains the highest score will be 

automatically selected. 

• Flat-rate grants will be awarded, depending on the country and the size of the release. 

Certification and budget will no longer be requested.  

• The monitoring of the project will be based on the number of screens in the  

actual release. 

The schemes: what’s changed? 
Pina received MEDIA Distribution funding and was released in 2011.  

Image courtesy of Artificial Eye. 



 

Distribution – Automatic 
  

The Automatic scheme aims to encourage European distributors to invest in the distribution or 

co-production of European non-national films. The amount awarded is worked out by the 

number of tickets sold for the distributor’s non-national European releases in the last calendar 

year. The grant must be reinvested in the co-production of non-national European films, or in 

their distribution, whether through Minimum Guarantees or general release campaign costs. 

 

The Automatic scheme has a budget of €22.7 million for 2014. 

  

Main changes: 

• The annual minimum threshold of potential funds which must be generated has increased 

to €7,500 for the UK. 

• The reinvestment phase will be measured from August to August, rather than October  

to October. 

The schemes: what’s changed? 
The King’s Speech was supported in 29 territories through MEDIA Distribution funding.  

Image courtesy of eOne Entertainment. 



Sales Agents 
  

The international Sales Agents scheme will benefit from this strand’s increased budget. With a 

budget of almost €2.8 million for 2014 (compared to €1.5 million in 2013), support for sales 

agents will work within two phases: generation and reinvestment.  

  

Main changes: 

• The criteria have been revised in order to allow easier access for smaller operators.  

• In the reinvestment phase, co-financing levels have been increased to encourage investment 

prior to production. 

 

  

Online Distribution 
 

An evolution of the MEDIA Programme’s VoD/DCD Scheme, this new scheme will support VoD 

services, 'online ready' digital packages and innovative multi-platform releases for European films.  

 

The budget for this strand in 2014 is €5.15 million. 

 

The schemes: what’s changed? 
Only Lovers Left Alive received MEDIA Sales Agents funding.  

Image courtesy of Soda Pictures. 



 

Continuous Training 
  

With a budget of €7.5 million for 2014, the Continuous Training scheme will co-finance around 

80 training programmes in the following areas: 

• Audience development, marketing, distribution and exhibition. 

• Financial, legal and business management. 

• Development and production of projects. 

• Challenges of the shift to digital technologies. 

  

Main changes: 

• The outgoing MEDIA Mundus programme will be integrated into this scheme under 

Creative Europe.  As a result: 

– Up to 20% of participants attending European training programmes can now come 

from countries not participating in the MEDIA sub-programme.  

– Training programmes specifically dedicated to cooperation between European and 

non-European professionals will be able to include up to 50% of participants from 

outside of ‘MEDIA’ countries. These training programmes will make up a maximum 

of 20% of the projects supported. 

  

Access to Markets 
 

This strand will support markets, pitching forums, co-production meetings and databases created 

for industry professionals. With a budget of €8.2 million, it will support  

between 50 and 60 projects in 2014. 

The schemes: what’s changed? 
Power to the Pixel's The Pixel Lab is supported by the MEDIA Continuous Training scheme.  

Photo by Peter Himsel. 



 

Networks of Cinemas 
  

MEDIA will continue to support networks of cinemas dedicated to programming European 

works. To qualify for support, a network must represent at least 100 cinemas based in at least 20 

countries participating in the MEDIA sub-programme. 

  

The budget for this strand for 2014 is €10.5 million. 

  

Film Festivals 
  

With a budget of €3.5 million for 2014, this strand will support around 80 festivals which 

display a strong European element in their programming. 

  

Main changes: 

• A minimum of 70% of the public programme OR a minimum of 100 feature films (or 400 

short films) must originate from countries participating in the MEDIA sub-programme. Of 

these ‘MEDIA country’ titles, 50% of the films must be non-national. At least 15 of such 

countries must be represented. 

• Candidates will apply for a lump sum, rather than calculating their own amounts. Lump 

sums are proportional to the number of European titles in the programme. 

• Festivals must propose activities promoting film literacy and demonstrate an audience 

development strategy before, during and after the event. 

 

The schemes: what’s changed? 
The Glasgow Film Theatre is supported through the Europa Cinemas network.  

Photo by Stuart Crawford. 



Video Games  
 

Under the previous Interactive Works scheme, video games were eligible for support only if they were 

linked to a non-interactive audiovisual project. This is no longer the case. With a budget of €2.5 million 

for 2014, the new Video Games strand will co-finance the development of around 20 European video 

games every year.  

  

Two levels of support are on offer: 

• From €10,000 to €50,000 for the concept development of a video game. 

• From €10,000 to €150,000 for project development (up to the creation of a playable prototype). 

  

Audience Development 
 

Another new strand is the audience development fund, aimed towards stimulating a demand for 

European film among audiences – particularly young audiences.  With a budget of €1.9 million for 2014, 

this fund will support around 12 projects of each type per year.  

 

Two types of actions can be supported: 

• Audience development: multi-territory promotional events showcasing European films on multiple 

distribution platforms. 

• Film literacy: European co-operation projects between different film literacy projects in order to 

increase their European dimension and promote best practice. 

  

Co-production Funds 
 

International co-production funds will now be able to apply for MEDIA funds  

in order to expand their support to include beneficiaries from previously  

ineligible countries. With a budget of €1.5 million for 2014,  

this strand will support four to seven funds a year.  

  

 

New funding 
Encounters Short Film and Animation Festival was supported through the MEDIA Festivals scheme.  

Photo © thephoto.co.uk.  



 

Scheme   Budget Deadline 1    Deadline 2 

 

Development – Single Project  €17.5m 28 February    6 June 

Development – Slate    28 March  

TV Programming   €11.8m 28 February    13 June 

Video Games    €2.5m 28 March 

 

Distribution – Selective   €8m 28 February       2 July 

Distribution – Automatic   €22.7m 30 April  

Sales Agents    €2.75m 18 June 

Online Distribution   €5.15m 11 July 

 

Training (Sept  2014 - June 2015)  €7.5m 23 May 

Markets (June - Dec 2014)   €1m 7 March 

Markets (2015)   €4.5m 6 June 

Co-production Funds   €1.5m 21 March 

 

Festivals (May - Oct 2014)   €3.3m 28 February 

Festivals (Nov 2014 - April 2015)  4 July 

Audience Development   €1.9m 28 March 

Networks of Cinemas    €10.5m 27 June 

2014 deadlines for MEDIA 
Open air screenings at the Festival del film Locarno. 



 

 

Director General for Culture and Creativity  

at the European Commission since January 2013,  

Michel Magnier is in charge of all political,  

institutional and budgetary aspects of the  

Creative Europe programme. 

Interview with MEDIA Desk France, November 2013 

 

In 2014, the current MEDIA and Culture programmes will be brought together to form Creative Europe. This 

move has brought about a certain nervousness among professionals in the European audiovisual sectors. What 

are its aims? 

There are two principle strategic objectives. The first is to promote the cultural and linguistic diversity of the 

European Union, which really is our fundamental value. The second is to reinforce the competitiveness of our 

cultural and creative sectors. This is more of an economic objective, using the creative and cultural sectors to 

increase growth and employment. This is a major priority of the EU. This brings us up against a number of 

challenges: fragmentation of the cultural market among the member states, access to finance – which currently 

isn’t good enough, the digital revolution – which is an enormous challenge for all cultural professions, and also 

the lack of data on the added value of culture in business and the economy. We have realised that the 

separation of these two programmes, one for culture and another for cinema, makes less and less sense… 

  

Which financial tools does the programme have to help tackle the challenges? 

Creative Europe remains largely a programme of grants. We have a budget of €1.46 billion for seven years, for 

which the largest amount will be earmarked for direct grants to operators in roughly the same way as in the 

previous Culture and MEDIA programmes. We have also allocated funds of over €120 million over six years 

to create a new financial guarantee fund. This is an instrument which will allow banks to offer loans to cultural 

operators with the reassurance of having them reimbursed. Banks don’t like risk, especially in the cultural 

sector, because they don’t understand it well. We want to use this financial instrument to allow banks  

first of all to understand how a cultural enterprise works – train them up a bit – and then to  

guarantee the loans that they grant to cultural operators.  

 

The word from Brussels 



 

 

For MEDIA, there are no huge changes, but the programme is expected to evolve over time. The strand for 

Video on Demand, for example, will be able to adapt itself to the changing market. Video games are a creative 

industry in which Europe was a leader a few years ago and in which it still maintains a strong position, but it is 

facing fierce competition today.   

 

Which countries will be covered by Creative Europe? 

The Creative Europe programme is available to countries beyond European borders. It is open to the 

countries of the European Free Trade Association (EFTA) and to Switzerland, as well as candidate and 

potential candidate countries, and to all countries in the Eastern Partnership (Ukraine, Belarus, Moldova, 

Azerbaijan and Georgia) and the Euro-Mediterranean Partnership.  

  

The Council and the Parliament have agreed on the total budget of €1.46 billion, but the Commission had 

proposed €1.8 billion. Will this lead to a decrease in the agreed grants? 

The €1.8 billion budget? That’s ancient history! You’ll remember that in February 2013, the member states 

decided to lower the total budget of the European Union. Within this context, such a budget – representing a 

37% increase compared to the previous programmes – became out of the question. We found ourselves, after 

all kinds of very complicated negotiations, with €1.46 billion which corresponds to a 9% increase outside of 

inflation, even though the budget of the EU had decreased. We were quite happy with the result for culture 

and cinema.  

  

With regards to the grants, the commitments were made on the level of three European institutions acting as 

legislator – the Parliament, the Council of the European Union and the Commission – so the level of support 

[offered through grants] will not decrease and will be maintained in the new programme. We haven’t drawn 

on the budget dedicated to grants, it will be achieved with the supplementary resources we have from the 

overall budget increase. The legislator decided that the budget would be divided in fixed percentages: 31% for 

the Culture sub-programme, 56% for the MEDIA sub-programme and 13% for what we call the cross-sectoral 

strand, or horizontal actions. This is fixed in the legal basis of the programme and will not change. 

 

The word from Brussels 



 

 

Sari Vartiainen is the head of the MEDIA unit  at the  

Education, Audiovisual and Culture Executive Agency,  

which oversees the operational management of  

the Creative  Europe programme. 

Interview with MEDIA Desk France, November 2013 

 

 

 

 What are the principle new elements for MEDIA support within the new Creative Europe programme? 

The main financing schemes – distribution, development, promotion and festivals – will continue in the same 

vein as before, while adjusting some priorities at the heart of each of these actions. For example, we’ve kept 

the support for Single Project and Slate development, but the criteria for selection have been updated. The 

circulation potential for a project is very important. We are also interested in the company’s strategy for 

developing a slate, and applicants will be called to further explain their strategy as well as their approach on 

audiences. The audience will be the underlying focus for all MEDIA support. 

 

Activities previous supported through MEDIA’s Initial Training scheme will now need to look to the Erasmus+ 

programme for support. How will the transfer of these projects be organised? 

I’d like to clarify that the Agency will not automatically transfer these projects. They will not be interrupted 

and will run up to their end. However, in the new Creative Europe programme, it is true that the action for 

training support will be concentrated only on Continuous Training, for both emerging and established 

professionals. Erasmus+ is an enormous programme which will support projects based on co-operation and 

partnership between higher education institutions or professional training providers. These institutions will 

have the possibility to apply for support, as any other educational institution does. In this same scheme, a 

student in the audiovisual domain can benefit from the mobility actions of the Erasmus+ programme. 

  

The word from Brussels 



 

 

How will the new Creative Europe supports help towards audience development and co-productions? 

In the area of co-production, the new initiative that has been put in place concerns the international co-

production funds which already exist. It aims to help them enlarge their activities to include countries and 

producers which could not traditionally take part in their agreements. The scheme is made for co-production 

funds but will ultimately also help the producers who up until now have not had access to these funds. 

 

Activities previous supported through MEDIA’s Initial Training scheme will now need to look to the Erasmus+ 

programme for support. How will the transfer of these projects be organised? 

I’d like to clarify that the Agency will not automatically transfer these projects. They will not be interrupted 

and will run up to their end. However, in the new Creative Europe programme, it is true that the action for 

training support will be concentrated only on Continuous Training, for both emerging and established 

professionals. Erasmus+ is an enormous programme which will support projects based on co-operation and 

partnership between higher education institutions or professional training providers. These institutions will 

have the possibility to apply for support, as any other educational institution does. In this same scheme, a 

student in the audiovisual domain can benefit from the mobility actions of the Erasmus+ programme. 

  

How will the new Creative Europe supports help towards audience development and co-productions? 

In the area of co-production, the new initiative that has been put in place concerns the international co-

production funds which already exist. It aims to help them enlarge their activities to include countries and 

producers which could not traditionally take part in their agreements. The scheme is made for co-production 

funds but will ultimately also help the producers who up until now have not had access to these funds.  

 

The audience development action is a funding scheme for actions around film literacy and event-based actions 

aimed at creating a buzz around European films which have had success at festivals, for example. These are 

actions with smaller budgets, in order not to compete with the major MEDIA support schemes. We are  

trying them out. And – the cherry on the cake – video games will have their own scheme. 

 

 

The word from Brussels 



 

 

Where will the international co-operation projects previously supported by MEDIA Mundus now be placed? 

Essentially, we have decided that the words ‘MEDIA Mundus’ will no longer appear in the legal basis for 

Creative Europe. Instead, this international element will be integrated in its own right into two support 

strands: Access to Markets and Training. The international portion will represent up to 20% of the total 

budget of these two strands.  In these two schemes, the European element will be complemented by 

international participants or by promotional actions beyond Europe. 

  

What will Creative Europe change for audiovisual professionals in terms of applying to the Agency? 

The mechanism of application itself is not changing. Every time, the applicant will have to respond to a call for 

proposals. No unsolicited applications from individuals will be considered. In all cases, you must first respond 

to a call for proposals, fulfill the eligibility criteria – notably in terms of diversity of programming, participants, 

experience – and make the case for your project. The biggest change is the new online application process: all 

applications for the entire Creative Europe programme will now be received via an electronic form. This 

means that organisations must register themselves first on the European Commission’s online participant 

portal. Once they have registered, they can submit their application online and we will review it. 

  

In the future we will try, for the projects we do not take on, to improve as an organisation with regards to 

feedback. We admit that it is a weakness of the programme that the projects we do not select  

do not receive enough information. However, our use of external experts during the evaluation process 

remains unchanged. The experts are essential to evaluating the thousands of applications we receive ever year. 

  

 

  

 

The word from Brussels 


